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Uncovering Opportunities
in Emerging Credit Populations



Over one billion adults worldwide lack access to the basic financial services 
needed to improve the quality of their lives.1 Expanding access to credit 
unlocks more financial services for consumers, but those with limited  
or nonexistent credit histories are at an economic disadvantage.  
Fortunately, lenders can play an important role in closing this gap. 

What Is Financial Inclusion?

The availability and equality of opportunities to access  
financial services. It refers to a process by which individuals  
and organizations can access appropriate, affordable, and timely 
financial products and services, including banking, loan, equity,  
and insurance products.2 
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1 Gains in Financial Inclusion, Gains for a Sustainable World (worldbank.org)
2 https://www.worldbank.org/en/topic/financialinclusion/overview#1



Don’t Risk Missing Out on Emerging Credit 
Consumers 

While access to financial services has improved over the past 
several years, many consumers looking for credit products 3 — in 
both developed and developing regions — still find themselves caught 
in the paradox of needing credit to access credit. These emerging credit 
consumers — defined here as consumers who have no or low participation 
in the traditional credit economy 3 — are typically considered high risk 
by lending institutions and consequently excluded from mainstream 
credit markets.

More than 9 million consumers are considered to be either credit unserved 4  
or underserved 5 in Canada, according to a new global TransUnion study 6.  
The study found that about 14% of consumers who started as credit 
underserved were found to have migrated to becoming more credit  
active in a two-year window prior to the pandemic. 

3 Traditional credit products are lending accounts issued by lending institutions and credit 
accounts issued by non-traditional and online lenders, such as FinTechs.

4 Unserved: Consumers that have never had an open traditional credit product, based on 
reported accounts on the TransUnion consumer credit database. To size the unserved, we 
started with the total adult population as reported by the United Nations. We then subtracted 
the underserved, new to credit and served consumers. The remaining number is the unserved.

5 Underserved: Consumers with some, but limited, credit presence. Specifically, they have:
  -  Been active in the credit market for at least the past 2 years
  -  0—2 currently open traditional credit accounts
  -  Only ever held 1 type of credit product
6 Empowering Credit Inclusion: A Deeper Perspective on Credit Underserved and Unserved 

Consumers, published on May 3, 2022
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Actual payment data and trended credit data help to unlock new insights 
lenders need to confidently extend credit access to the many emerging 
consumers who want and need it to improve their lives. With many 
consumers reporting being in a financial position to spend, lenders 
have an opportunity to serve a potentially sizeable new market of 
creditworthy consumers.



How Data Can Advance Financial Inclusion

Actionable and robust data that demonstrates an individual’s ability to 
manage their monthly bills opens the door for emerging credit consumers to 
access financial products that would otherwise be unavailable. By understanding 
a consumer’s payment behavior and capacity to pay over time, lenders can better 
understand a consumer’s ability to manage different types of financial obligations. 
Trended credit data looks at activity over a period of time to reveal that while someone  
may appear risky, they could actually be consistently meeting their credit obligations.  
This data offers a more holistic picture about emerging credit consumers than 
traditional credit data alone.
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11. Increasing credit access 
through faster, more 
actionable decisions

Emerging credit consumers may find themselves at a disadvantage in credit-based decisions, especially  
when it comes to automated decisioning that relies on credit scores. Data-driven risk models provide an 
expanded view of consumers’ credit profiles not available using traditional credit data alone. This insight, 
paired with predictive risk modeling and advanced analytics, enables lenders to extend offers more 
confidently and efficiently to those they may not have in the past. Faster decisions are critical to  
addressing the liquidity challenges that emerging credit consumers may be facing.
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2. Informing account 
management strategies 
that protect consumers and 
support portfolio health

Trended data offers value well beyond origination. Richer data about a consumer’s history or behavior 
patterns can be used to assess whether potential offers are affordable for emerging credit consumers. 
Insights like utilization help lenders align opportunities with offers that support a consumer’s future 
financial goals. Data can also inform more socially responsible line management and treatment strategies 
that protect consumers from financial hardship while safeguarding profitability. At a time when many 
consumers are being financially impacted by the pandemic, the right data can alert lenders to when a 
consumer’s financial situation may be worsening or improving. Such predictive insights can help enable 
organizations to proactively identify and address delinquencies before they turn into losses —  
maintaining financial health for the consumer and portfolio.

3. Engaging and 
empowering consumers 
to build trust and loyalty

Expanding credit access is critical to advancing financial inclusion. Credit participation, however,  
is necessary to drive meaningful impact. Lenders can support greater consumer engagement by offering 
these services and facilitating credit literacy through interactive digital platforms that empower consumers 
with the information they need to make more informed decisions about their finances and nurture positive 
consumer credit habits. When provided as part of a longer-term personalized strategy — followed by 
offering tailored credit offerings as consumers’ circumstances improve — lenders can turn unserved  
and underserved consumers into well-served loyal customers.

Organizations that use our trended data solutions can help advance financial inclusion by:



How Lenders Can Address Lending Equity
Actionable and robust data that demonstrates an individual’s ability to manage their credit helps 
open the door for underserved credit consumers to access financial products that would otherwise 
be unavailable. In an effort to combat the cycle that hinders access to lower-cost credit and wealth 
building, lenders can use risk models based on trended data to gain a more holistic picture about 
emerging credit consumers than traditional credit data alone. 

Here are three different approaches institutions can consider to address lending equity:

1.  Leveraging innovative solutions based on advanced analytics to improve assessment of 
populations with no credit report on file.

 The benefits: Lenders can potentially increase acquisitions and improve assessment of “no-hit” 
populations (e.g. no credit report on file), including new-to-credit consumers by implementing 
TruValidate Identity Exchange, which combines diverse identity data sources. The business  
benefits of Identity Exchange include helping to safely increase customer acquisitions,  
and reducing friction for customers assessed as lower risk for identity related fraud7.

2. Adopting trended credit scores across the customer life cycle to help enable better informed 
adjudication and account management decisions.

 The benefits: Lenders can obtain a more actionable assessment of a consumer’s credit risk  
with CreditVision, which leverages the power of non-traditional data, such as payment ratios, 
balance movement trends, account history and actual payment amount. With CreditVision,  
lenders typically experience a higher lift to booked loans and reduction in loss rates.

3. Offering credit monitoring capabilities to keep your customers engaged and empowered.

 The benefits: Lenders can help consumers make better decisions by showing how their score is 
trending over time and how it compares overall to the credit active population, with our CreditView 
solution. TransUnion’s own data analytics suggests that approximately 30% of CreditView users 
improve their credit score by 30 points or more within 12 months of subscribing - making them 
better lending customers8.

TransUnion offers several solutions lenders can leverage to reach more underserved communities. For more information  
about TransUnion’s solutions, visit us at www.transunion/business.ca or contact your TransUnion representative.

7 Forrester Report: Business Benefits of Identity Exchange | TransUnion Canada
8 TransUnion Consumer Credit Database Analysis
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About TransUnion (NYSE: TRU)
TransUnion is a global information and insights company  
that makes trust possible in the modern economy. We do this  
by providing an actionable picture of each person so they  
can be reliably represented in the marketplace. As a result,  
businesses and consumers can transact with confidence  
and achieve great things. 

We call this Information for Good®.

A leading presence in more than 30 countries across 5 
continents, TransUnion provides solutions that help create 
economic opportunity, great experiences and personal 
empowerment for hundreds of millions of people. 

For more information about our solutions, visit us 
online or contact your TransUnion representative.

https://www.transunion.ca/business 

