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The internet has taken 
many age-old tools and 
made them better. 
 
Look at movie listings, for example. It wasn’t so long ago that people had to scan 
very small newsprint to find which movies were showing at which theaters and when. 
Now, it’s far easier to go to a theater’s website and search for a specific title and 
showtime and even buy a ticket ahead of time if you’re worried your show is going to 
sell out.
 
It’s a similar story for phone books. For decades, they were an excellent tool for 
attorneys. The legal profession limited advertising opportunities, so there weren’t 
many outlets beyond phone books, and consumers relied on them because they had 
far fewer sources of information. These days, almost no one uses physical phone 
books anymore, but that doesn’t mean the opportunity they once provided to law 
firms has vanished. Rather, it’s morphed into something more effective, useful and 
powerful—online legal directories.
 
In this guide, we’ll briefly touch on what legal directories are and then highlight the 
six chief advantages they provide. Then, we’ll outline the four types of market-leading 
directories FindLaw offers before we demonstrate via a hypothetical how they can be 
used. In sum, you should see why a legal directory listing is a smart option for your firm.
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Legal Directories: A very 
brief introduction
At its heart, a legal directory is an advanced version of a phone book. In general, they 
list a firm or attorney’s name, contact information, and practice areas (with some 
having the option for enhancements, like a photo). But don’t take that to mean a 
legal directory is just an updated phone book. Much like the online movie showtimes 
mentioned in the introduction, they’re an enhanced version of a familiar idea. 
 
In contrast to general directories (whether digital or hard copy), online legal 
directories are built specifically for legal consumers. People use them because of  
their relevant and proven content. In addition, these directories often provide 
supporting content such as legal news, advice, or education about the law, which 
helps consumers educate themselves and guides them toward making the right 
decision. In the most recent U.S. Legal Consumer Needs Survey, which polled  
2,000 people who had a legal need within the past year, legal directories were the  
third-most frequently used means of finding an attorney. Thirty-one percent of 
consumers said they consulted one, which is a whopping 22 percentage points  
higher than the 9 percent who said they used a general online directory.

Legal directories
 are the third-most 

frequently used 
means of 

finding an attorney
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Legal directory advertising places you directly in the path

of a highly motivated audience who is actively looking for an attorney.

FindLaw.com is the #1 provider of online legal information 

for consumers and small businesses.

FindLaw.com Directory Overview

They’re Integrated in  
Their Approach  
Having a great website design is a solid foundation for your firm’s 
overall digital footprint. However, if you don’t have the necessary 
plans in place from a content and SEO strategy perspective a pretty 
website will likely struggle to be found. And that will in turn have a 
negative impact on your business development efforts. 

Number 9>>>>>>>>>>>>>>>>>>>>>>

FindLaw.com hosts nine and a half million monthly visits 
from people looking for legal information, advice and  
representation. It has clean, streamlined, just-the-facts  
listings to give consumers in a hurry what they are looking 
for, and it supplements those listings with educational 
material about legal issues. In other words, FindLaw draws 
consumers from all across the internet by providing just 
what they are looking for all in one place.

FINDLAW LISTING EXAMPLE>>>>>>>>>>>>>>>>>>>>>>
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Six Advantages of  
Legal Directories
The straightforwardness of legal directories belies the many ways in which they can 
work for you. Here are their six principal advantages:

1. Minimal set-up and maintenance:
Legal directories aren’t a “set it and forget it option,” because they have 
to be updated from time to time to maintain their efficacy, but they are 
one of the easiest marketing tools law firms can use. Once the correct 
information has been supplied, a directory listing typically doesn’t need 
to be checked more than once a year or so for accuracy (or whenever your 
firm makes a change, like a new website address, of course). That’s a 
relief for lawyers who want to spend their time and energy practicing law 
rather than trying to become self-taught digital marketing experts.

2. A tailored audience:
Internet users who visit legal directories aren’t just there out of curiosity. 
The 2 million visitors who come to FindLaw.com’s legal directories each 
month do so because they need legal help. This is a distinct advantage 
legal directories have over general review sites like Yelp. No one’s on a 
legal directory hoping to find a plumber or read reviews of a banquet hall 
– they’re there because a hiring decision is imminent. That’s exactly the 
kind of internet user you want if you are interested in developing business.
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3. Built for speed:
FindLaw research has shown that more than a third of consumers with 
a legal need take action within a week of starting their research, and 
most only contact one firm. Because legal directory listings are simple 
and streamlined, there are no frills to get in the way of this decisiveness. 
To build business quickly, you need to make a prospective client’s 
purchasing journey as short and simple as possible, and a legal directory 
listing is an ideal way to do that.

4. Brand enhancement: 
Tools like blog and social media services are the best for fully developing 
and expressing a law firm’s brand, but legal directories aren’t without 
attributes in this regard. They provide a chance for you to make the kind of 
first impression you want. Their simplicity doesn’t preclude a law firm or 
solo attorney from maximizing the directory listing format to speak directly 
to the viewer. Even in a short amount of space, the way you express 
yourself, and the information you put forward can really make an impact.

5. Ready-made credibility: 
A firm’s website can take a lot of time and effort to build authority and 
visibility, and a social media account takes a long time to accumulate 
followers. Both are worth it, but sometimes, there isn’t time to wait around 
for a payoff. Established legal directories already own cachet. Search 
engines recognize that they provide quality legal information, and people 
in search of an attorney quickly understand that they’re in the right place 
when they visit one. This is even more true for directories like Super Lawyers, 
where the only lawyers presented have been recognized for excellence by 
their peers and the Super Lawyers patented selection process.

6. Cost-effectiveness: 
In terms of bang for your buck, it’s hard to beat legal directories. There 
are other marketing tools that offer a higher level of sophistication or a 
greater degree of customization, but a legal directory listing can yield big 
dividends for a reasonable and achievable up-front cost. That’s especially 
valuable for attorneys who are just starting out, or law firms that are just 
beginning to explore how to best market themselves online.

https://www.lawyermarketing.com


LAWYERMARKETING.COM

Which legal directory 
is right for you?
After decades of research into what legal consumers want from their lawyers and 
how they behave online, FindLaw has four distinct legal directories. Although they 
all arose from the same blueprint, each caters to a different segment of the market. 
Think of them as similar, but not the same.

https://www.lawyermarketing.com


FindLaw.com:   
FindLaw.com is the leading legal directory. It was the first 
to achieve mainstream utility and success. As such, it 
enjoys the best brand awareness and has the sturdiest 
reputation. Furthermore, its design is backed by years of 
FindLaw research into contemporary internet behavior, 
and its performance has been fine-tuned as patterns and 
new traits of consumer action have emerged. FindLaw 
allows users to search by city, state, or legal issue, so it 
can provide the ease of use that legal consumers want. 
Furthermore, it supplements those listings with general, 
easy-to-understand information about the law. That’s 
relevant because 80 percent of legal consumers told the 
U.S. Legal Consumer Needs Survey they took steps  
to inform themselves once they realized they had a legal 
issue. By providing the contextual information legal 
consumers want, FindLaw gives them a reason to stay on 
the site and trust what they find, that might start them on 
their journey toward hiring you. 

1
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Abogado.com: 
U.S. Spanish speakers are a tremendous 
untapped market. According to the 
U.S. Census Bureau, 43 million people 
who identify themselves as “Hispanic” 
report speaking primarily Spanish at 
home and by 2050, the U.S. will have 
138 million Spanish-speaking residents. 
Furthermore, one estimate puts the 
2020 purchasing power of U.S. Spanish-
speaking consumers at $1.7 trillion. 
Sources differ on that last statistic, but 
the point they all make is a good one: 
Spanish-speaking consumers are  
well worth outreach. The legal industry 
has room for improvement when it 
comes to making justice accessible to 
people who speak Spanish as their first 
language; one of the few tools available 
is Abogado.com. This directory is entirely 
in Spanish, so it works especially well for 

native Spanish-speakers searching for 
an attorney. That they’re able to inform 
themselves in the language they’re most 
comfortable with puts them at ease and 
helps them feel catered to, and thus 
makes it far more likely that you will be 
able to connect with them.
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SuperLawyers.com:   
Many law firms find it difficult to distinguish themselves 
from their peers and stand out to prospective clients who 
are comparing options. The 5 percent of attorneys who 
have been recognized by Super Lawyers and 2.5 percent 
who have been recognized as Rising Stars can maximize 
that distinction with a listing on the Super Lawyers 
directory. As an organization, Super Lawyers puts effort 
into articulating what it means when an attorney is 
selected, so a directory listing here immediately puts  
that marketing muscle to work for your law firm.
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LawInfo.com: 
Like FindLaw, LawInfo.com connects your law firm with consumers in need of legal 
representation. In addition to general practice areas found on other legal directories, 
LawInfo.com includes specific sub-practice areas that will give your firm deeper 
targeting to additional potential clients. Furthermore, it also offers the opportunity 
for a listing to be Lead Counsel verified, which is a valuable way to elevate your law 
firm above competitors. Additionally, having a listing on FindLaw.com and LawInfo.
com strengthens the impression search engines have of your firm, leading them to 
deem information about you is more reputable and higher-value. Think of having a 
listing on each as a belt-and-suspenders approach.

4
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Theory to practice:  
Choosing the right  
legal directory
With that understanding of how FindLaw’s four directories work, let’s take a look  
at a fictitious scenario to see how each might be the right option for a different kind 
of attorney.

A San Diego bar association holds a marketing event for attorneys. In the networking 
portion after the presentation, FindLaw consultant Elena meets three attorneys: 
Nicole, who graduated 10 months ago and is trying to get her solo practice off the 
ground; Antonio, who leads a three-attorney firm and would like to increase business 
so he can move into a new office and perhaps take on a fourth lawyer; and Shirley, 
who has been in practice for three decades, enjoys an excellent reputation in the 
community and would like the final act of her career to end on a high note. 

Although these three lawyers are in different phases of their careers, they all share a 
problem—they want and need more clients to elevate their practices to the next level, 
but don’t have the marketing resources or wherewithal to embark on a full-fledged, 
multi-channel campaign. That leads Elena to think legal directories. Here’s which 
legal directory Elena recommends for each and why:
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NICOLE 
E-mail, social media, and websites have all been 
around since Nicole was a child, so Elena doesn’t have 
to convince her of the value of digital marketing.  
Rather, the trick with Nicole’s circumstances is that she 
has been practicing for such a short time that she has 
very limited resources. After the two of them review the 
options, Elena recommends a FindLaw directory listing. 
It’s an investment that matches Nicole’s considerations, 
including the needs of getting her online presence 
started quickly while operating within her budget. And 
the fact that it’s the powerhouse of all legal directories 
is attractive to Nicole – it seems very sensible to start 
with a winner.
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ANTONIO 
Elena is just about to recommend Antonio also purchase 
a FindLaw legal directory listing when she learns 
something interesting. Antonio himself doesn’t speak 
Spanish, but one of the paralegals in his office does. 
Elena knows from her work throughout the San Diego 
legal scene that not many attorneys avail themselves to 
the Spanish-speaking market, so she sees this as an 
excellent opportunity. She walks Antonio through the 
benefits of an Abogado.com listing and explains that 
having a Spanish-speaker in the office is most likely 
enough to help clients, even when that Spanish-speaker 
isn’t an attorney. Ultimately, Antonio is intrigued 
enough to go ahead with an Abogado.com listing, but 
since he still wants to have all of his bases covered, he 
signs up for a LawInfo.com listing, too. That helps him 
feel like he’s casting as wide a net as he can while also 
effectively allocating his marketing dollars.
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SHIRLEY 
Of the three attorneys Elena meets, only Shirley has 
been selected to a Super Lawyers list. Both Elena and 
Shirley know very few attorneys make it through the 
Super Lawyers patented selection process, so Elena 
recommends a Super Lawyers legal directory listing 
without hesitation. Because Shirley has been successful 
in her career and wants to celebrate her professional 
accomplishments, she decides on a Super Lawyers 
directory listing and upgrades to include enhancements 
like prominent placement and a professional headshot.
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Moving forward
As you have seen, legal directories are simple, easy to use, and effective. Directories 
like FindLaw and LawInfo are excellent all-purpose tools, and Abogado.com and 
Super Lawyers are great ways to reach niche markets. If what you have read here is of 
interest, spend a little time thinking about how a legal directory listing could benefit 
your firm’s unique needs. Because knowledge of a local legal market is important, 
FindLaw has dedicated consultants for each region of the United States. Schedule a 
complimentary consultation today.
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For more information, contact your 
local consultant at 1-855-281-8859
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