
THE 
EVERYTHING 
GUIDE TO 
VIRTUAL 
EVENTS  
FOR ENTERPRISES AND BRANDS



CONTENTS 3 THE NEW VIRTUAL EVENT LANDSCAPE

4 LEARNING FROM PAST MISTAKES

5 THE EVER-CHANGING DEFINITION OF A VIRTUAL EVENT

6 BREAKING DOWN THE VIRTUAL EVENT FEATURE SET

7 CHOOSING YOUR PRESENTERS

8 DETERMINING THE BEST CONTENT LENGTH AND FORMAT

9 MASTERING PLANNING AND PRODUCTION

10	 CHOOSING	LIVE	OR	ON-DEMAND	VIDEO	—	OR	BOTH

11 SCHEDULING CONTENT FOR MAXIMUM VIEWERSHIP

12 MAXIMIZING AUDIENCE ENGAGEMENT

13 WHAT THE EXPERTS SAY

14 EXPECTING THE UNEXPECTED

15 GATHERING POST-EVENT FEEDBACK

16 IF YOU WANT TO MONETIZE CONTENT

17 HOW BRIGHTCOVE CAN HELP

18 17 TIPS FOR DELIVERING A FLAWLESS VIRTUAL EVENT

19 ABOUT BRIGHTCOVE

2©2021 Brightcove Inc. All Rights Reserved.



THE NEW  
VIRTUAL EVENT 
LANDSCAPE

There is an old saying that goes something like, 

"WHERE THERE  
   IS CHAOS,  
   THERE IS  
   ALWAYS MONEY  
   TO BE MADE." 

Granted, it is most commonly used in movies 
when creating the perfect distraction to steal 
a piece of artwork from a heavily guarded 
museum, but the point is universally applicable. 
And nowhere was this statement more true than 
in the virtual event technology space over the 
last few years.

As we are all painfully aware, the recent past 
has mostly been uncontrolled madness for 
enterprises when it comes to maintaining 
business continuity. Work-at-home mandates, 
travel restrictions, and last-minute event 
virtualizations not only opened up some 
previously tight budgets, but compressed video 
technology buying timelines from months 
into weeks or, in some cases, even days. And 
important things were missed, because this is 
always what happens when enterprises aren’t 
given adequate time to collect and process 
information.
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LEARNING FROM 
PAST MISTAKES

We’ve all heard the virtual event horror stories. 
Some enterprises have used a popular video 
conferencing application and were bombed 
by Internet trolls. Others chose to bring a 
“workplace” version of a social media app 
into their organization and put data privacy at 
risk. Many have tried to run a live event using 
a popular B2C video app — only to have it 
completely melt down because the platform 
wasn’t built to handle anything more than a 
small family reunion. And the rest unfortunately 
cancelled their events altogether, deciding that 
running a terribly executed virtual event was 
worse than not running one at all.

The point is that recently, buyers of virtual 
event technology have lined up to pay for all 
kinds of half-baked, ill-fitting, and mostly 
unproven virtual event solutions, because 
those were the only options they had. But the 
good news is that the future will be different. 
Virtual event technology buyers are taking 
more measured approaches to evaluating 
needs. And some enterprises and brands have 
already found there are more scalable, secure, 
and reliable solutions out there, some of which 
are easy to use and come with a ton of valuable 
features. But before we review those features, 
first we need to get our arms around the actual 
definition of a virtual event.
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THE EVER-
CHANGING 
DEFINITION  
OF A VIRTUAL 
EVENT

There was a time not that long ago when the term “virtual event” meant only 
a handful of things: a prerecorded keynote speech, a remote educational 
conference, a livestreamed concert, or possibly a virtual trade show. The world 
of video-based events was small, unexciting, and at times overly complex to 
participate in — and for the most part, attendees were fine with it.

But as office virtualizations, minimization of business travel and personal safety 
protocols continue to remain the standard in the enterprise, the definition of a 
virtual event is being expanded to include everything from mid-sized internal 
meetings to worldwide product launches with 2 million live attendees. And as the 
definition of a virtual event continues to evolve, so do the expectations of both 
event planners and attendees when it comes to an overall event experience. 

THE NEW DEFINITION OF AN EVENT IN THE ENTERPRISE

INTERNAL 
COMMS

 X Executive Webcasting

 X Annual Meetings

 X Employee Town Halls

 X Conferences & Hackathons

 X Training & Education

 
MARKETING

 X New Product Rollouts

 X Press Briefings

 X Brand Events

 X Costumer Panels

 X Product Demos

EXTERNAL 
COMMS

 X Investor Relations

 X Customer Comms

 X Channel Engagement

 X Product Training

 X Crisis Messaging
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BREAKING  
DOWN THE 
VIRTUAL EVENT 
FEATURE SET

With new use cases for virtual event technology 
come new feature requirements, and there is no 
doubt the process of selecting a platform for 
your enterprise or brand can be overwhelming. 
Dividing your virtual event technology wish list 
into “must haves” and “nice to haves” based on 
current and future potential use cases is a good 
starting point — as long as your must-have list 
always includes the following five items:

1. Scalability - Can the virtual event platform 
handle audience sizes ranging from a few 
hundred concurrent live attendees up to 
millions if necessary?

2. Security - Will the platform provide 
compliance, data storage, and user 
authentication for your video throughout its 
entire life cycle?

3. Reliability - Does the platform have 
measurable and documented stream 
reliability and uptime metrics that meet 
your requirements?

4. Broadcast quality - Can the platform 
provide the flawless viewer experience 
today’s consumers of video have come to 
expect?

5. Ease of use - Is the platform flexible and 
intuitive enough to be used by anyone in 
your organization, regardless of their role or 
skill set?

In addition to these five must-haves, we’ve 
created a handy list of other things your 
enterprise or brand-focused virtual event may 
need. And with that, let’s move on to what you 
actually came here for: figuring out how to take 
all of this technology and create something 
unforgettable.

THE 
VIRTUAL 
EVENT 
FEATURE 
SET

 X Branded Event Portals

 X Embeddable Players

 X Q&A / Polling / Live Chat

 X Secure Viewing

 X CRM & MarTech Integrations

 X Breakout Sessions

 X Social Media Publication

 X Interactive Calls to Action

 X Zoom & Teams Integrations

 X Live & Simu-Live

 X Event Registration

 X Payment & Ticketing

 X Attendee Networking

 X Sponsor Engagement

 X Agenda Building

 X Virtual Exhibits
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CHOOSING  
YOUR 
PRESENTERS

Great presenters can really elevate your event. 
When attendees look back on it, what they 
will likely remember most are the speakers 
who connected with them in some way — the 
ones who made them see new possibilities, or 
who overcame challenges similar to those the 
attendees are facing, or who simply got them 
laughing. Where can you find speakers like 
that?

Start with your own professional network — 
people you’ve met in your career who’ve made 
an impression on you. Extend your network out 
a degree or two, too, and ask your colleagues or 
mentors for suggestions of people they know. 

Social media can be a great source of ideas 
as well. Who in your industry has a large 
social following? You can also poll your own 
connections or professional groups in your 
industry for possibilities.

When you’re screening potential individuals, be 
sure to find out how much experience they have 
with virtual presentations. If they don’t have a 
lot, it doesn’t have to be a deal breaker, but be 
prepared to work with them to sharpen their 
presentation style for a remote audience. It’s 
amazing how much energy most speakers draw 
from a live crowd, and commanding a room in 
that kind of setting may not easily translate to 
sitting alone in front of a camera. 
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DETERMINING 
THE BEST 
CONTENT  
LENGTH AND 
FORMAT

At an in-person event, sitting in a live audience 
and listening to a compelling speaker can be 
an electrifying experience — an hour can fly by. 
But put that same speaker in a small computer 
window and surround the attendees with all 
the distractions of home, and suddenly an hour 
seems way too long.  

The only ironclad rule of virtual event sessions 
in terms of length is that they should be 
shorter than in-person ones. But exactly 
how much shorter? As a general guideline, 
20 to 25 minutes is a good length for many 
presentations — it’s long enough to delve 
into a topic yet not so long that the audience 
gets fidgety. If you have an hour slotted for a 
session, divide it into a 25-minute talk followed 
by a 20-minute panel discussion and 15 minutes 
of Q&A — you can even take advantage of 
video’s interactive possibilities to add elements 
like polls to presentations. With that kind of 
variety, there’s a better chance your audience 
will stay interested and engaged. 

And the best format? That depends on exactly 
what kind of experience you’re planning, 
and with virtual, you have a lot of options. 
For example, are there going to be breakout 
sessions and multiple tracks for attendees? Do 
you want to include panel discussions? How 
about having a customer or partner speak or 
present a case study? Will any of your sessions 
include product demos or prerecorded video 
snippets? Will there be a virtual trade show 
component with an exhibit hall for vendors? 
Let your ideal experience drive your content’s 
format. 
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MASTERING 
PLANNING AND 
PRODUCTION

Prepping your speakers on their topics and offering 
guidance on their presentation can make the difference 
between a focused and informative event and one that 
seems a little scattered. 

Your speakers may be subject matter experts, but they 
will still need to know which aspects of their topic you’d 
like them to focus on, how they can best reinforce your 
company’s mission or the theme of your event, etc. So plan 
to work with them a bit — for example, it might be helpful 
to provide them with a checklist of points you’d like them 
to touch on or things you want your attendees to take 
away from their talk. 

If you have people participating in panel discussions, 
they’ll benefit from advance prepping too. Share a list 
of questions the panel moderator will be asking so they 
can be ready with insightful answers. It would also be a 
good idea to arrange a brief pre-event video conference 
between the moderator and panelists so people aren’t 
“meeting” for the first time at your event. And keep in 
mind that panels of more than three people can get a 
little unwieldy when people aren’t physically together and 
can’t rely on the in-person cues that tell us, “Okay, they're 
done talking; let me weigh in here.” Having an effective 
moderator is especially important for virtual events to 
keep the conversation moving with relevant questions and 
to create a feeling of togetherness.

One final note: Be sure that everyone who will be 
appearing at your event gives you a preview of the 
environment they will be speaking from to ensure they are 
well lit and framed and there’s nothing distracting in the 
scene. Nothing undermines a great talk like a messy bed 
in the background!
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CHOOSING  
LIVE OR  
ON-DEMAND  
VIDEO  
— OR BOTH

There’s one major question everyone planning 
a virtual event has to answer: Which sessions 
should be live and which should be prerecorded 
and made available on demand?

In general, the more high profile or central to 
your event a presentation is, the more likely it 
should be live — important announcements from 
company leadership or keynote presentations 
from well-known figures, for example. 
Scheduling these for live streaming elevates 
them in importance and significance. Of course, 
if your audience is global, it may be difficult to 
find a time that’s convenient for everyone — it’s 
always the middle of the night somewhere! In 
these cases, a live presentation can be made 
available for viewing as video-on-demand for a 
certain period after it streams. (Just be aware 
that some speakers’ contracts will specify the 
conditions under which their presentation can 
be made available, so this question won’t be 
entirely within your control.) 

Video-on-demand works well for the rest of 
your program - breakout sessions, special 
interviews, and the like. Attendees can 
view the sessions of interest to them at 
their convenience without worrying about 
the conflicting session schedules that can 
sometimes occur at an in-person event.

You can even bring in a little of both with 
simu-live presentations, in which a prerecorded 
talk is followed by a live Q&A session with the 
presenter — and if they’re wearing the same 
outfit they wore when they were recorded, so 
much the better! But keep in mind not all virtual 
event platforms support mixing live and on 
demand content into a single event. So do your 
homework!
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SCHEDULING 
CONTENT FOR 
MAXIMUM 
VIEWERSHIP

Timing is everything. When planning your live or 
video-on-demand schedule, keep in mind other 
events that may be happening in your industry 
that your attendees could be interested in. 
For example, if major announcements from 
key players are expected, schedule your event 
immediately before or after them to preempt or 
respond to customer interest. 

For livestreaming, the best days to host an 
event tend to change periodically, but any 
weekday can work, with 11:00 AM and 2:00 PM 
being good times for most attendees. If your 
viewers live in widely dispersed time zones, 
you can run your live event multiple times and 
use prerecorded content for key speakers and 
presenters who can’t participate every time.

Video-on-demand content doesn’t have to be 
scheduled in the same way that a live session 
does, but give some thought to the best time to 
release it so it supports your event objectives. 
Releasing content prior to a livestream can 
lay the foundation and help your audience 
prepare; trickling it out afterward can sustain 
the interest generated by the livestream and 
keep engagement high. Both strategies have 
value, and which you choose depends on your 
goals and priorities as well as the nature of the 
content you have. 

Of course, you can make the entire event 
available on demand via a customized portal 
once it has concluded, for as long as you like, 
for anyone who was unable to register or 
attend. That’s one of the great things about 
video — events can live on and keep providing 
value long after they’ve wrapped up.
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MAXIMIZING 
AUDIENCE 
ENGAGEMENT

Whether in-person or online, attendees love to be active 
participants in events rather than passive viewers, and 
virtual events can keep them fully engaged with Q&A, 
chat, and polls. 

Q&A sessions are an important part of in-person events, 
and with a little planning, they can play the same role in 
virtual ones too. The key is to provide easy avenues for 
engagement. 

Send an email to registrants prior to your event 
encouraging them to send in any questions they have, 
or give them a way to submit them through your event’s 
mobile app. When you announce breakout tracks on social 
media, ask people to leave questions in the comments 
section or to share them with you via direct message or 
email. 

During a livestream, people should also be able to submit 
questions in real time, so give someone the job of vetting 
questions and forwarding them to the presenter, or build 
time into your schedule for a dedicated Q&A session.

And just in case the audience isn’t as engaged as you’d 
like, provide the moderator or presenter with some FAQs 
to fill the time until an attendee asks one of their own. 
The more a session can seem like a dialogue with an 
engaged and interested audience, the more successful 
and productive it will be.

Chat not only gives attendees a chance to interact with 
each other and share information, it can also provide you 
with valuable insight into attendee interests and pain 
points. Polling works the same way: for audiences it’s a 
fun way to stay involved and make their opinions known, 
but for organizers, knowing what’s on people’s minds can 
inform sales follow-up and planning for future events.
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WHAT THE  
EXPERTS  
SAY
Companies that specialize in virtual event production, registration, and 
interactivity are a great source of experience and support as you plan 
your event. Here are tips from two of them on what makes a virtual event 
successful and things you should look out for.

From event production company Ovation:

You know the feeling when you walk into a ballroom, hear the music 
playing, and feel the excitement in the room, anticipating what’s to come? 
Companies are trying to replicate that through their virtual events but 
are struggling to find the balance between a flexible platform, a solid 
production team, and creative elements that can create that sense of 
excitement.  

THE VIRTUAL EVENT PLATFORM 
IS LIKE THE CONVENTION 
CENTER, HOTEL, OR VENUE 
WHERE YOU NORMALLY HOST 
YOUR LIVE EVENT — IT’S THE 
PLACE WHERE YOUR SPEAKERS, 
ATTENDEES, SPONSORS, AND 
ANY OTHER PARTICIPANTS GO TO 
INTERACT WITH EACH OTHER. NO 
PLATFORM MEANS NO VIRTUAL 
EVENT. 
Ovation

Just as with live events, in order to have a smooth, memorable, and well-
thought-out virtual event, you need the support of virtual event production 
services — the finishing touches are often what separate memorable 
events from mundane ones. Partner with a production company to help 
with:

 X Running the show and technical support

 X Seamless and high-quality transitions as well as music and other 
creative elements to elevate the experience, excite your audience, and 
allow your virtual event to replicate the feelings generated from a live 
experience

 X White-glove remote speaker support 

From interactivity company Pigeonhole:

Explore creative ways to use your hosts and speakers. For example, 
with simu-live sessions, speakers and event organizers can engage 
attendees in chats and Q&As. Broadcast event-wide or session-specific 
announcements to keep attendees updated on what's coming up next.

And have a fair assessment of what your budget requirements should 
be. Types of costs associated with virtual events include your platform, 
production, content creation, recording of presenters either in-home 
or in-studio and the organization of all of these pieces together into a 
meaningful flow. It’s important to prioritize what you can and can’t do with 
your dollars. 

INTERACTIVITY IS THE KEY 
ELEMENT THAT BRINGS 
TOGETHER PRESENTERS 
AND ATTENDEES FOR 
DEEPER ENGAGEMENT AND 
CONVERSATIONS AROUND THE 
CONTENT. 
Pigeonhole

"

"

" "
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EXPECTING THE 
UNEXPECTED

You should certainly do everything you can to 
ensure your virtual event goes off without a 
hitch, but remember some things are out of 
your control, and your audience understands 
that. So if a live keynote is interrupted by a 
garbage truck stopping outside your speaker’s 
house, or her kids wander in with a question for 
Mom, just roll with it. These types of things are 
commonplace now, and if anything, they make 
speakers seem more approachable and down to 
earth.

Should technical problems crop up, it’s painful 
for an audience to watch speakers try to get 
a handle on a tech issue, so have graphics or 
video ready that say something along the lines 
of, “We are experiencing technical issues — 
please stand by.” Prepare the production tech 
team to switch the feed to these graphics 
or instruct the speakers on how to make the 
switch while the trouble gets sorted out. 

And just in case technical issues do arise, be 
sure to choose a platform that comes with live 
event support hours. Much, much better to have 
it and not need it than to need it and not have it.
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GATHERING 
POST-EVENT 
FEEDBACK

Virtual events provide you with a ton of information to guide your sales team as they 
follow up and to help you create more content based on the sessions that earned the 
most engagement. 

Feedback  
Attendee feedback is invaluable. It’s always great to hear directly from your audience 
whether they thought a session was good or not and why. You can embed links to 
feedback surveys directly into your video content, and you can also add a pre-roll or 
post-roll to encourage attendees to leave feedback. In addition, each speaker can ask 
for feedback at the beginning or end of their presentation, and make sure they let 
the audience know how they can provide it. (On-screen instructions can really boost 
response rates.) You can build feedback submission into your event’s mobile app, too. 

Analytics 
One of the things that makes video so powerful for enterprises is the amount of detailed, 
actionable data it gives you to inform your planning and decision-making. And this is 
especially true for virtual events. 

Here are just some of the kinds of valuable data you should be collecting from your 
event:

 X Total views by session
 X % viewed by session 
 X Audience interaction (comments, poll responses, chats) by session
 X Videos watched by attendee
 X Percentage completion by attendee
 X Attendee segmentation by job function, management level, region, etc.
 X Registrations versus attendees (registration drop-off rate)
 X Top accounts in attendance
 X Leads by session, page visits, or downloads 
 X Ratings by session (collected through a post-event survey)

Once collected, your virtual event data can be put to work in lots of ways. You can use 
it to score leads and trigger sales follow-up. Get a view into top accounts and measure 
pipeline and revenue attribution. Create or refine your new content plans based on what 
was most (and least) popular. And build your case for rebooking sponsors for your next 
event as well as attracting new ones. 

This is valuable information to share with people throughout your organization. Executive 
leadership, sales and marketing, research and development, sponsors and vendors, your 
speakers and presenters...everyone will find the data generated by your virtual event an 
insightful look into the interests and behaviors of your customers and prospects. 
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IF YOU WANT 
TO MONETIZE 
CONTENT

Not every enterprise or brand has to monetize their virtual event 
content, but if you’re hosting something like a product launch, user 
conference, or educational series, you may want to consider it. 

Virtual events can produce revenue through two primary channels: 
sponsorships and premium content. And each of these ways 
provides you with a number of monetization possibilities.

If you want to monetize via sponsors, you can offer them:

 X Sponsorship of the overall event or particular tracks or sessions
 X Speaking opportunities
 X Ad placement before, during, or after video sessions
 X A branded sponsor overlay on your video player or window
 X Video analytics and data

 
All these offerings can be priced or bundled in a wide variety of 
ways. 

A premium content model also gives you a lot of flexibility in terms 
of how you structure it. You can give attendees the opportunity to 
pay for access to especially valuable or in-demand content. You can 
create a tiered structure that lets you offer a few pricing levels with 
increasing amounts of content available depending on an attendee’s 
tier. Or you can organize your content by track and allow attendees 
to pay for access to those tracks that interest them.

Of course, you can also monetize your event after it’s over, too, by 
making your event content a pay-to-view asset. Flexibility is the 
name of the game when it comes to monetizing virtual events. 
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HOW 
BRIGHTCOVE  
CAN HELP

For those of you considering running a virtual event or 
a series of virtual events in the near future, you need to 
know the Brightcove Virtual Events platform is a scalable, 
secure, reliable, broadcast-quality event solution 
available in two packages:

VIRTUAL EVENTS FOR BUSINESS 
– AMPLIFY COMMUNICATION AND 
ENGAGEMENT

Virtual Events for Business is an easy-to-use virtual event 
solution ideal for mid-sized, recurring, self-service events 
like executive webcasts, employee town halls, internal 
conferences, HR training, customer summits, panel 
discussions, sales meetings, product launches, and more. 
Virtual Events for Business makes creating and streaming 
internal and external (or both) events fast and intuitive, 
regardless of the technical background of the event 
producer.

VIRTUAL EVENTS FOR ENTERPRISE 
– TRANSFORM THE LIVE EVENT 
EXPERIENCE

Virtual Events for Enterprise is a full-featured platform 
that lets global enterprises and leading brands create 
and deliver one-off, immersive live experiences to 
thousands or even millions of live attendees. Virtual 
Events for Enterprise is perfect for concerts, global trade 
shows, sporting events, award ceremonies, fundraisers 
and more, where event requirements include things 
like comprehensive registration, ticketing, attendee 
networking, mobile viewing apps, sponsor engagement, 
fundraising and mobile viewing apps.
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WHICH ONE IS RIGHT FOR YOU?

VE FOR 
BUSINESS

VE FOR 
ENTERPRISE

Branded Event Portals X X

Embeddable Players X X

Q&A / Polling / Live Chat X X

Secure Viewing X X

CRM and MarTech 
Integrations

X* X

Breakout Sessions X** X

Social Media Publication X X

Interactive Calls  
to Action

X X

Zoom and Teams 
Integrations

X X

Live and Simu-Live X

Event Registration X

Payment and Ticketing X

Attendee Networking X

Sponsor Engagement X

Agenda Building X

Virtual Exhibits X

Technology and 
Engineering Emmy Award-
Winning Stream Reliability

X X

Unlimited Scale X X

*Optional add-on

**Via Zoom or MS Teams Integration (both included at no charge)

To learn more about how the Brightcove platform can 
help your enterprise or brand host virtual events that 
permanently raise attendee expectations, please fill out 
this form on our website and an expert will get back to 
you shortly. In the meantime, we hope you find our 17 Tips 
For Delivering A Flawless Virtual Event useful!

Get 100% buy-in for the event format 
BEFORE you start the planning 
process.

Be sure scalability, security, reliability, 
broadcast quality and ease of use 
are all provided by the virtual event 
platform you choose.

Divide your list of event features and 
functionality into “must haves” and 
“nice to haves.”

Actively seek a virtual event platform 
vendor that understands the 
difference between repeatable, self-
service events and one-off large event 
experiences.

Look to your professional network, 
friends’ networks, and social media 
to find experienced virtual event 
speakers and facilitators.

Make sure your virtual sessions are 
shorter than the equivalent in-person 
sessions would be.

Let the attendee experience you wish 
to achieve determine the virtual event 
features set you deliver.

Always conduct at least one dry run 
for every speaker, asking them to use 
the exact location and technology 
setup they will be leveraging for the 
event itself.

Consider mixing live and on-demand 
content to lower event risk.

Execute your event multiple times, 
or record the entire event as an on-
demand asset, to accommodate a 
wider variety of times zones.

Choose a virtual event platform 
that offers live event or day-of-
event support.

Incorporate basic attendee 
interactive like live chat, Q&A and 
polling into every session.

Leverage multiple channels for 
gathering questions for speakers 
and panelists, including email, 
social media, and mobile apps.

Define the individual and event-
wide metrics you wish to measure 
and be evaluated against before 
the event goes live—and ensure 
they can actually be captured.

If monetizing content is an option, 
consider a mix of sponsorships, 
tiered access to premium content, 
and post-event video-on-demand 
charges to meet your objectives.

Plan on summarizing all post-event 
feedback, insights and analytics 
and sharing them with the 
organization.

Document EVERYTHING you learn 
from your next event . . .  and use it 
to plan the one after that!

17 TIPS FOR DELIVERING A FLAWLESS VIRTUAL EVENT
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ABOUT BRIGHTCOVE:
When video is done right, it can have a powerful and lasting effect. Hearts open. Minds change. Creativity 
thrives. Since 2004, Brightcove has been helping customers discover and experience the incredible power of 
video through its award-winning technology, empowering organizations in more than 70 countries across the 
globe to touch audiences in bold and innovative ways. Brightcove achieves this by developing technologies 
once thought impossible, providing customer support without parallel or excuses, and leveraging the expertise 
and resources of a global infrastructure. Video is the world’s most compelling, exciting medium. Brightcove is 
video that means business. 

To learn more, visit www.brightcove.com.
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