
www.bynder.com
1

DAM for digital 
experience
Streamline creative content 
operations to improve digital 
experience results.
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Differentiating with digital experience

Digital experience, often shortened to just DX, has 
recently gathered pace as the biggest driver of user 
engagement; delivering a stand-out DX is now the 
greatest differentiator for brands trying to connect 
with their customers digitally. But with digital 
leaders enjoying a head start in the DX race, those 
companies that haven’t invested in their digital 
transformation and struggle to keep up with their 
consumers’ expectations will do better to follow 
suit if they are to stay in the game—and reap the 
benefits of digitalization.

Broadly speaking, digital experience (DX) describes 
any interaction between consumers and brands 
that happens digitally across touchpoints. Big 
online retailers, and experience leaders like 
Amazon and Apple, have been providing customers 

with ever-more tailored and personalized online 
experiences. By doing so, they have defined new 
norms and set the bar for consumer expectations 
across other industries —putting other consumer-
facing industries under pressure to follow suit.

Customers are now accustomed to consistent and 
personalized online experiences. They are more 
receptive to those brands with the technical and 
digital know-how to engage them throughout the 
customer journey, and less willing to put up with 
those companies that only offer a modest level of 
digital engagement.

Yet, organizations that use technology to revamp 
the customer experience can carve out significant 
differentiation—increasing customer satisfaction 

https://bynder.com
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A digital asset management system (DAM) is a 
platform that lets you power the creative pipeline 
and feed every system involved in the creation of 
digital experiences for customers.

Let’s take a closer look at how a tech solution like 
DAM helps brands produce and organize creative 
content into a single system of record—and 
distribute it to deliver automated, scalable, and 
personalized digital experiences.

by 15% to 20%, reducing cost to serve by 20% to 
40%, and boosting conversion rates and growth by 
a staggering 20% (Mckinsey).

To deliver and personalize digital experiences at 
scale, marketing teams must gather, consolidate, 
and organize customer data into a single 
platform that can feed the algorithms that drive 
personalization. Until recently, this was perceived 
as the primary challenge by marketers trying to 
personalize digital experiences.

But as marketers gather new knowledge around 
what aspects of digital experience create 
engagement in customers, they have now realized 
that original, unique, and impactful creative 
content plays an equally critical part in the 
equation as data.

https://bynder.com
https://www.bynder.com/en/products/digital-asset-management/
https://www.mckinsey.com/~/media/McKinsey/Business%20Functions/McKinsey%20Digital/Our%20Insights/Service%20industries%20can%20fuel%20growth%20by%20making%20digital%20customer%20experiences%20a%20priority/service-industries-can-fuel-growth-by-making-digital-customer-experiences-a-priority.ashx
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How can your organization 
leverage creative 
content to deliver digital 
experiences?

Marketers today operate in a digital-first world 
where brands win or lose based on the quality 
of digital experience they offer their customers. 
Their challenge is to swiftly put creative content 
creation and distribution at the heart of their digital 
transformation strategy. But, any DX strategy 
is based on five basic elements that combine 
a brand’s ability to meet buyer expectations 
and desires—namely: speed, consistency, and 
personalization—with the agility and impact 
necessary for brands to swiftly gain ground against 
digital leaders and competitors. From creation to 
distribution, let’s look at these elements in detail.

https://bynder.com
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Create
The issue: Solving the content crunch

Digital experience is fueled by digital content. As 
consumers indulge in online shopping, brands need 
to revamp their online showrooms, provide a robust 
experience that replaces in-person interaction with 
a product, and produce product content at scale to 
reduce purchase anxiety. But creative teams often 
don’t have time to create unique assets that stand 
out among the rest.

Our solution: Closing the content gap

Create on-brand, high-volume, high-quality 
variations of your static and video assets in 
minutes to fuel digital experiences and feed all 
channels—regardless of size or format. Bynder’s 
creative automation tools help marketers create 

and distribute digital content at scale while using 
existing resources, cutting costs, and diminishing 
reliance on expensive external agencies.

https://bynder.com
https://www.bynder.com/en/solutions/initiatives/creative-automation/
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Leena Jain, 
CMO at Humanscale

“Clients aren't able to touch and feel the products 
anymore. But we have created great virtual 
showrooms for them. With Bynder, we are able to 
curate collections for our clients, showcase our fabrics 
and our textiles, and have them be able to take 
advantage of all the great photography that we host on 
the platform. That's a huge benefit.”

https://bynder.com
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The issue: Content that doesn’t cut through 
the noise

Without the right technology in place, many 
companies have to rely on shortcuts and quick-
fixes in an attempt to meet the relentless demand 
for digital content and keep consumers engaged. 
As a result, digital experience strategies and 
technologies often converge toward digital 
sameness, which will eventually disengage and put 
customers off.

Our solution: Free up creative resources for 
the next big idea

Modules like Bynder’s Digital Brand Templates 
and Video Brand Studio free designers from the 
burden of grunt work by enabling marketers to 
create the brand-approved assets they need for 
their campaigns. Designers can then focus on what 
they were hired for: crafting a strong brand story 

through engaging creative content that powers 
compelling digital experiences.

https://bynder.com
https://www.bynder.com/en/products/digital-brand-templates/
https://www.bynder.com/en/products/video-brand-studio/
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Danielle Gireux, 
Creative Director at Clio

“Bynder has enabled the entire organization to meet 
the high volume demand for content that we need to 
scale successfully. We use Digital Brand Templates to 
create content for all channels, especially social and 
web. What we love about the templates is that they can 
be created for such a wide variety of platforms and that 
they can be customized to our needs.”

https://bynder.com
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Manage
The issue: Inconsistent online experiences 
hinder brand trust

A consistent brand experience builds trust in 
consumers, which results in increased loyalty and 
willingness to recommend one brand over another. 
As consumers become more skilled at spotting 
inconsistencies in the quality of the experience 
provided, they will be unforgiving towards those 
brands that fail to meet their expectations. In fact, 
up to 73% say they’re likely to switch brands if a 
company is unable to provide consistent levels of 
service across channels.

Our solution: A consistently recognizable 
brand presence, every time

With our DAM solution, ready-to-use, brand-
approved assets are conveniently stored in a single 
enterprise-scale “system of record”. With powerful 
metadata and a robust search function, you can 

quickly find the right assets to target the right 
audience, while disparate systems for web, mobile, 
e-commerce, social, and other touchpoints that 
have access to the system ensure a consistent, high-
quality visual experience across different devices.

https://bynder.com
https://www.salesforce.com/resources/research-reports/state-of-the-connected-customer/
https://www.bynder.com/en/products/digital-asset-management/


www.bynder.com 10

Leena Jain, 
CMO at Humanscale

“We’ve learned how to go to market and promote 
our brand across all our platforms including socials, 
e-commerce platforms, and email marketing. We use 
Bynder to host our assets and share them as needed.”

https://bynder.com
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Distribute
The issue: The customer’s need for speed 

Buyers expect near-instantaneous responses 
from websites—which is now also a critical part 
of search engine ranking. Impatience being 
the word of the day, Google has found that two 
seconds of increased page load time result in 32% 
of your customers bouncing away. To increase 
performance, digital assets must be algorithmically 
determined, retrieved, and rendered instantly and 
at scale.

Our solution: Optimize content to meet 
users’ expectations

Time is currency in the digital age. Increase 
conversions by 2% for every second of load-
time saved: optimize image size and weight 
with Bynder’s Dynamic Asset Transformation—

automatically and error-free—to increase site 
performance and conversion rates while giving 
your customers the online experience they expect.

https://bynder.com
https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/mobile-page-speed-new-industry-benchmarks/
https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/mobile-page-speed-new-industry-benchmarks/
https://www.cloudflare.com/en-gb/learning/performance/more/website-performance-conversion-rates/
https://www.cloudflare.com/en-gb/learning/performance/more/website-performance-conversion-rates/
https://www.bynder.com/en/products/dynamic-asset-transformation/
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Stephanie Harralson, 
Director of Marketing for North America 
at Sunsweet Growers

“Bynder unified our message across international 
markets, reduced our risk, and created efficiency 
as well. Our cost per impression decreased and our 
engaged users increased by 39%. So just using Bynder’s 
DAM solution created consumer engagement.”

https://bynder.com
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The issue: No conversion without 
personalization

Personalized, targeted, and relevant digital 
experiences create a long-lasting connection with 
a brand. So, it’s no surprise that 80% of consumers 
are more likely to make a purchase when offered 
personalized experiences, while 72% expect 
vendors to personalize experiences to their needs. 
Most brands, however, don’t have the means 
to create enough original, digital content—and 
creative variations—to fuel highly personalized 
experiences.

Our solution: A scalable way to personalize 
experiences

Create and distribute all asset variations necessary 
to fuel personalization based on buyer’s language, 
location, segment, and channel—and reduce the 
risk of manual error or delayed go-to-market. Our 

numerous integrations let you populate and update 
channels, sites, and e-markets automatically, in 
real time, and at scale. 

https://bynder.com
https://www.epsilon.com/us/about-us/pressroom/new-epsilon-research-indicates-80-of-consumers-are-more-likely-to-make-a-purchase-when-brands-offer-personalized-experiences
https://www.epsilon.com/us/about-us/pressroom/new-epsilon-research-indicates-80-of-consumers-are-more-likely-to-make-a-purchase-when-brands-offer-personalized-experiences
https://www.salesforce.com/resources/research-reports/state-of-the-connected-customer/
https://www.salesforce.com/resources/research-reports/state-of-the-connected-customer/
https://www.bynder.com/en/integrations/
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A scalable solution 
designed to meet your 
changing needs

The issue: Your teams never feel agile 
enough

Companies need to produce a large and growing 
volume of creative variations to fuel personalization 
while facing shrinking development timelines, 
but without sacrificing the quality and impact of 
their creative content. Keeping up with competitor 
moves and customer needs that change at 
“internet speed” requires marketing teams to 
develop levels of agility that simply didn’t use to be 
necessary in the past. 

Our solution: Start moving “at internet 
speed”

Investing in your digital transformation will give 
your brand a head start over your competitors in 

the DX race. Bynder helps your brand speed up 
content development, deliver engaging digital 
experiences, and sets the tech foundation for 
your brand to take advantage of new market 
opportunities. By empowering your DX designers 
and marketers to templatize and automate the 
delivery of digital experiences, they will have more 
resources to invest in planning strategically for 
hypergrowth.

With its creative automation tools and 
numerous integrations, Bynder’s Digital 
Asset Management solution allows 
brands to tackle each of the challenges 
marketers face when delivering 
online experiences by automating and 
simplifying the creation, management, 
and distribution of creative assets to 
fuel digital experiences at scale across 
channels, platforms, and touchpoints.

https://bynder.com
https://www.bynder.com/en/solutions/initiatives/creative-automation/
https://www.bynder.com/en/integrations/
https://www.bynder.com/en/products/digital-asset-management/
https://www.bynder.com/en/products/digital-asset-management/
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Danielle Gireux, 
Creative Director at Clio

“Bynder has enabled the team here at Clio to scale our 
brand in a way that would not be achievable without 
this as a foundation.”

https://bynder.com


www.bynder.com
16

Key benefits

• Close the content gap by satisfying the large and 
growing need for digital content using existing 
resources.

• Cut through digital sameness and engage 
shrinking attention spans with compelling visual 
content.  

• Shrink development timelines to respond 
quickly to market opportunities and more 
quickly iterate digital experiences.

• Deliver a high-quality, consistent experience 
across digital channels by powering all 
touchpoints with optimized content from a single 
system of record. 

• Increase the ROI of marketing campaigns 
through creative optimization based on ad 
performance data and a more agile response to 
market feedback

• Reduce the risk of errors that detract from 
digital experience by removing manual steps in 
the content process.

• Personalize content based on real-time 
analytics and customer data.

https://bynder.com
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Bynder supports the delivery of great digital 
experience from creation to distribution: 

Create

Scale and automate digital content creation and 
build brand trust through consistent, recognizable 
digital experiences with our creative automation 
offering.

Learn more

Manage

Centralize and manage your digital assets in a 
single system of record for digital content   
to feed all systems in your tech stack. 

Learn more

Distribute

Deliver digital assets across all channels, 
e-markets, and touchpoints while boosting load 
speed to unlock the true potential of your web 
pages.

Learn more

https://bynder.com
https://www.bynder.com/en/solutions/initiatives/creative-automation/
https://www.bynder.com/en/products/digital-asset-management/
https://www.bynder.com/en/integrations/
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About Bynder

Bynder provides a creative asset engine to power 
engaging digital experiences that build strong brands 
and drive online commerce.

More than 1.4M marketing professionals use Bynder 
every day to create, manage, and distribute their 
marketing collateral.

For more information, please visit our website 
www.bynder.com.

https://bynder.com
https://www.bynder.com

